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Creating Scientifically Formulated Nutritional Shakes

and Snacks with Functional Benefits to Help Kids

DEVELOPED & TESTED BY PEDIATRICIANS
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EXCELLENT SOURCE OF PROTEIN
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scientifically formulated nutritional products

In market, patented, clinically tested

large growth markets

Established distribution channels

New range of products

Sales growing strongly; new sales channels global
expansion




For personal use only
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The Market
Large & growing opportunity

* Pediatric protein supplements are a product
category linked to Infant Formula, Foods for Special
Medical Purposes (FSMP) and Nutritional Growth
supplements

* The overall market continues to grow particularly in
developing markets due to rising preventative
health measures, a growing awareness of pediatric
nutrition, rising income levels and reimbursement
programs in some markets

* New products are set to significantly expand the
market opportunity for NGS beyond the pediatric
protein supplements
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Categories of Nutritional Products
Market sizes

Pediatric protein
supplements

Infant
Formula

~$75bn
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Our #1 goal is to Help Kids Grow
and reach their Full Potential

* Founded by a pediatric endocrinologist and a
pediatric gastroenterologist from Schneider
Children’s Medical Center of Israel who identified
children weren’t growing to their full potential due

to lack of key nutrients in a well-balanced
diet

* Serving the unmet need for high-quality nutritional
products scientifically formulated to meet growing

children’s specific nutritional requirements
during their most formative years
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Nutntlon and Catch-up Growth

Rakefet Pando, Galia Gat-Yablonski, and Moshe Phillip

Built on a foundation of

Over 20 years
of research on the interaction between
nutrition and growth

Dozens of
published articles
by our team of leading pediatricians



Healthy Height Clinical Study

The]SURNAL At 6 months, children who consumed Healthy Height nutrition demonstrated statistically significant
f CEDIATRICS BN . . . . .
° Increases in hEIght and WEIght, compared to children consuming the control supplement
@O==Formula good Placebo good

0.35
0.3 I Prospective, randomized, double-blind, placebo-
0.25 ]L controlled study (n=200)
02 ]L PO The children who received Healthy Height grew 13.8 - 34%
0.15 P<.001 more in height than the children who received the placebo
0.1

| They gained height and weight, without an increase in BMI,
005 showing that growth was proportional, not obesogenic

0 . .
Baseline End of blinded - Phase End of Extension - Phase
(0-6m) (6-12m)
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The Market
Validation — partnering with Unilever
to market in India

* In 2014 NGS sold the licensing rights of Healthy
Height for India to GlaxoSmithKline (now Unilever)
for ~AS15 million

* The product now has broad distribution across
pharmacies and health food stores in India under
the Horlicks brand as Horlicks Growth Plus

CHOCOLATE

Flavour
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HEALTHY In Market -
H E I G H Nutritional Formula
to Promote Height

in Kids 3-9 Years of Age

Nutrition For Growth

* In 2018 NGS launched the Healthy Height brand in
North America

DEVELOPED & TESTED BY PEDIATRICIANS LOPED & TESTED BY PEDIATRICIANS

EXCELLENT SOURCE OF PROTEIN .“:ELLENT SOURCE OF PROTEIN

* Sales driven primarily through direct-to-consumer
channels: Amazon + healthyheights.com

a HEALTHY
HEIGHT
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Continued Strong
Quarterly Growth

Q1 FY21 generated

over AS1M

76% increase

onh previous
corresponding period

95% increase

on previous quarter

NGS
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*Sales by quarters AUS
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Q1/18 Q2/18 Q3/18 Q4/18 Q1/19 Q2/19 Q3/19 Q4/19 Q1/20 Q2/20 Q3/20 Q4/20 Q1/21

* These quarterly sales numbers are derived from the aggregate sales numbers contained in NGS’s IPO prospectus dated 14 September 2020 (see Table
4.3) and the audited annual financial reports released by NGS as pre-quotation disclosure on 28 October 2020. Numbers for Q1/21 are unaudited.
Assuming AUD$1=USD$0.75.
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3 pillar growth strategy

Pillar 1: new products Pillar 2: new territories Pillar 3: new sales channels
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Evolved branding to New territories: Selling into Establishing new distribution

accommodate new products to China, expanding US agreements - selling through
new formulas (everyday, teen, operations and targeting retail stores, marketing to
sport) and new formats (bars) South Korea and Europe healthcare providers and

establishing cross-border

W ecommerce platforms in China

Nutritional Growth Solutions 12



Launched May 17t

Additional email, social, and
SMS campaigns continue to roll
out
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Kidz

* Acquired KidzShake to complement and broaden product
portfolio & customer base

* The everyday shake for any kid - KidzShake’s assortment is
designed to fill children’s nutrition gaps

e The product line-up also offers a Vegan extension of its
best-selling classic formula, serving an unmet demand for
plant-based nutrition

* KidzShake product portfolio sells in similar distribution
channels as Healthy Height

Nutritional Growth Solutions 14



New products
Grow Daily for Teens

* New formula, specifically designed to support growth
of adolescents and clinically shown to increase
muscle mass

* Separate formulas for boys and girls to accommodate
their unique nutritional needs during puberty

Current Status

PROTEIN & NUTRITION MIX
* Product fuIIy developed Packed with nutrlents to Increase
. - MUSCLE MASS IN BOYS

* Grow Daily — Teen (boys) [T Scotent Source of

* Clinical study completed 10+ PROTEN 12 .

FREEFROM

e Launch in market Q3

. . Great-tasting
* Grow Daily — Teen (girls) CHOCOLATE FLAVOR

* Clinical study initiated ) -t

NET WT 23.3 O (85g)
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New products
Formula for Young Athletes

* Innovative formula to enhance sports
performance in children and teens

* Formula completed

* Clinical study in Israel (soccer) and Slovenia
(swimming)
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New territories
The China Opportunity

* Road to China market —

* Tmall Global flagship store launched in
February

* Expanding China distribution both online
and offline

* NGS products not bound by the same strict
regulatory requirements of infant formula
products in China

* Shifting production from USA to New Zealand

NGS
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Launch of Healthy Height into Europe

Healthy Height® launched in the EU in March following a 3-year exclusive
distribution agreement with Italian reputable product distributor, Dicofarm -

The agreement will see Healthy Height® stocked in pharmacies and health
food stores across Italy with plans to expand further throughout the EU

Dicofarm has 44 years’ experience distributing clinically tested products

Dicofarm will supply Healthy Height® to pharmacies and health food stores
throughout Italy and speak to the product’s scientific formulation and
clinically proven benefits

For personal use only
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New channels
The US Opportunity

* Existing distribution agreement with IMCO, Inc in the US

* Leading US medical distributor with over 1,000 sales reps
across 166 US locations

* IMCO, Inc also providing sales & marketing support to
increase brand awareness and drive sales
* Large opportunity to expand existing channels

* Expand online distribution through Amazon and Healthy
Height website

* Forming agreements with healthcare providers

* Target large scale distribution agreements through
established distributors

* Healthy Height has been assigned an insurance billing code in
the US, which would facilitate the submission of claims for

+
|\G& reimbursement to health insurers.
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Priorities for second half of 2021 and beyond

Continue to execute on 3-pillar growth strategy

New products | New territories | New sales channels

Launch Healthy Height® protein bar, Grow Daily® formula for
kids 10 Yr old+, junior sports formula. Launch KidzShake® vegan
protein shake under Healthy Height branding

Grow online China sales — leveraging production in US / New
Zealand. Close a deal with a major distributor into China.

For personal use only

* Grow offline sales in US through pharmacies and retailers

NGS
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Disclaimer

These presentation materials (the Presentation Materials) are confidential and have been prepared by Nutritional Growth Solutions (Company).
By receiving the Presentation Materials, you acknowledge and represent to the Company that you have read, understood and accepted the
terms of this disclaimer. It is the responsibility of all recipients of these Presentation Materials to obtain all necessary approvals to receive these
Presentation Materials and receipt of the Presentation Materials will be taken by the Company to constitute a representation and warranty that
all relevant approvals have been obtained.

NOT AN OFFER

These Presentation Materials are for information purposes only. The Presentation Materials do not comprise a prospectus, product disclosure
statement or other offering document under Australian law (and will not be lodged with the Australian Securities and Investments Commission)
or any other law. The Presentation Materials also do not constitute or form part of any invitation, offer for sale or subscription or any solicitation
for any offer to buy or subscribe for any securities nor shall they or any part of them form the basis of or be relied upon in connection therewith
or act as any inducement to enter into any contract or commitment with respect to securities. In particular, these Presentation Materials do not
constitute an offer to sell or a solicitation to buy, securities in the United States of America.

NOT INVESTMENT ADVICE

The Presentation Materials are not investment or financial product advice (nor tax, accounting or legal advice) and are not intended to be used
for the basis of making an investment decision. Recipients should obtain their own advice before making any investment decision.

SUMMARY INFORMATION

The Presentation Materials do not purport to be all inclusive or to contain all information about the Company or any of the assets, current or
future, of the Company.

The Presentation Materials contain summary information about the Company and its activities which is current as at the date of the Presentation
Materials. The information in the Presentation Materials is of a general nature and does not purport to contain all the information which a
prospective investor may require in evaluating a possible investment in the Company or that would be required in a prospectus or product
disclosure statement or other offering document prepared in accordance with the requirements of Australian law or the laws of any other
jurisdiction, including the United States of America.

The Company does not undertake to provide any additional or updated information whether as a result of new information, future events or
results or otherwise.

NGS

FORWARD LOOKING STATEMENTS

Certain statements contained in the Presentation Materials, including information as to the future financial or operating performance of the
Company and its projects, are forward looking statements. Such forward looking statements:

+ are necessarily based upon a number of estimates and assumptions that, while considered reasonable by the Company, are inherently subject
to significant technical, business, economic, competitive, political and social uncertainties and contingencies;

+ involve known and unknown risks and uncertainties that could cause actual events or results to differ materially from estimated or anticipated
events or results reflected in such forward looking statements; and

* may include, among other things, statements regarding estimates and assumptions in respect of prices, costs, results and capital expenditure,
and are or may be based on assumptions and estimates related to future technical, economic, market, political, social and other conditions.

The Company disclaims any intent or obligation to publicly update any forward looking statements, whether as a result of new information,
future events or results or otherwise.

The words “believe”, “expect”, “anticipate”, “indicate”,
“will”, “

‘contemplate”, “target”,
'schedule” and similar expressions identify forward looking statements.

plan”, “intends”, “continue”, “budget”, “estimate”, “may”,

All forward looking statements contained in the Presentation Materials are qualified by the foregoing cautionary statements. Recipients are
cautioned that forward looking statements are not guarantees of future performance and accordingly recipients are cautioned not to put undue
reliance on forward looking statements due to the inherent uncertainty therein.

NO LIABILITY

The Company has prepared the Presentation Materials based on information available to it at the time of preparation. No representation or
warranty, express or implied, is made as to the fairness, accuracy or completeness of the information, opinions and conclusions contained in the
Presentation Materials. To the maximum extent permitted by law, the Company, its related bodies corporate and the officers, directors,
employees, advisers and agents of those entities do not accept any responsibility or liability including, without limitation, any liability arising from
fault or negligence on the part of any person, for any loss arising from the use of the Presentation Materials or its contents or otherwise arising in
connection with it.

CONFIDENTIAL

The contents of these Presentation Materials are confidential. These Presentation Materials are being provided to you on the condition that you
do not reproduce or communicate them or disclose them to, or discuss them with, any other person without the prior written consent of the
Company.

This presentation is dated 7 June 2021 and was authorized for release to the ASX by Ms Liron Fendell, CEO and Managing Director.
Nutritional Growth Solutions Ltd (ARBN 642 861 774) — 4 Berkovich Street, Tel Aviv 6423806 Israel. 27
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Let’s Grow Together

Liron Fendell
NGS CEO / Managing Director

liron@ngsolutions.co

Tel: +972 52 833 07 90
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